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2$ #)$,.4 ))$1! /&*-!  !.+).#0)*+ 

#)$/&*0)*+ 1+"# .+-,.*, $,$@+))$ 

 !"#$%#&! '()*+, 1$8!. %*,.!2 .( # 

% - 0+,.%+ "#" -.#0+,-$8$ 1 .+4# ' , 

# % - 0+,.%+ 24+"1+.  #&!0+)#/, - - 

1+"# .+-,. – ,$$@=+)#+, #&'$7+)-

)$+ % '<@$1 %#"+ # 7 )4+ 1+"# , # 

% - 0+,.%+ $@4 &3  "'/ .%$40+,-$: 

4+ '#& 3## # ,$&" )#/ ,$@,.%+))$: 

1+"# 24$"!-3## , 2$1$=(<  !"#$%#-

&! '()*9 #,-!,,.%. 

H).+84 3#/  !"#$%#&! '()*9 #,-

-!,,.% % -!4, $@!0+)#/ #)$,.4 ))$1! 

/&*-! ,2$,$@,.%!+. "$,.#7+)#< ,'+-

"!<=#9 3+'+::

4 &%#.#+ -4#.#0+,-$8$ 1*5'+)#/,  –

0.$ 2$&%$'#. ,;$41#4$% .( , 1$-

,.$/.+'()!<  )+& %#,#1!< '#0-

)$,.(;

2$)#1 )#+ # !% 7+)#+ '#0)$,.- –

)$8$, -!'(.!4)$8$ # #,.$4#0+,-$8$ 

-$).+-,.$% 1+"# .+-,.$%;

4+ '#& 3#/ .%$40+,-$8$  2$.+)- –

3# '  ,. 45+-' ,,)#-$% % $@' ,.# 

 !"#$%#&! '()*9 #,-!,,.%;

;$41#4$% )#+ B,.+.#0+,-$8$ %-!, ; –

@*,.4 / $@!0 +1$,.(; –

"$,.!2)$,.( # '+8-$,.( #&!0 +1$8$  –

1 .+4# ' ;

;$41#4$% )#+ #)$/&*0)*9 -$11!- –

)#- .#%)*9 ) %*-$% %$ %,+9 %#" 9 

4+0+%$: "+/.+'()$,.#;

;$41#4$% )#+ !,'$%#: "'/ , 1$- –

$@4 &$% )#/;

2$%*5+)#+ 1$.#% 3## - #&!0+)#<  –

#)$,.4 ))$8$ /&*- .

I0 =#+,/ 24$/%'/<.  $84$1)*: 

#).+4+, - #).+84#4$% ))*1 & )/.#/1. 
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)+,-$'(-#9 & )/.#:, 4 ,,0#. ))*9 )  

4 0 ,  4 @$.* % -' ,,+ # 4 0 ,  , 1$-

,.$/.+'()$: 4 @$.*.

K+1  & )/.#: – «6,$@+))$,.# /&*-

-  4+-' 1*». E*@$4 " ))$: .+1* 

$@$,)$% ) .+1, 0.$ 4+-' 1)*+ 1+"# -

.+-,.*, %$-2+4%*9, ) ,*=+)* 1 )#-

2!'/.#%)*1# 24#+1 1# %$&"+:,.%#/, 

24+",. %'/<=#1# ,$@$: 9$4$5#: 

1 .+4# ' "'/  ) '#& , ,$%+45+)-

,.%$% )#/ 1+9 )#&1  '$8#0+,-$8$ 
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@+))$,.# /&*-  4+-' 1*»:

%*/%'+)#+ 1 )#2!'/.#%)*9 24#+- –

1$% %$&"+:,.%#/, #,2$'(&!+1*9 % 

4+-' 1)*9 ,$$@=+)#/9;

;$41#4$% )#+ #)$/&*0)$: -$11!- –

)#- .#%)$: -$12+.+)3##;

4 &%#.#+  ) '#.#0+,-#9 !1+)#:; –

2$%*5+)#+ !4$%)/ 1$.#% 3## -  –

#&!0+)#< #)$,.4 ))$8$ /&*- ;

4 &%#.#+ B,.+.#0+,-$8$ %-!, ; –

4 &%#.#+ .%$40+,-$8$ 2$.+)3# '   –

!0 =#9,/;

4 &%#.#+ )4 %,.%+))*9 - 0+,.%; –

$%' "+)#+ ) %*- 1# 4 @$.* , -$1- –

2(<.+4)*1# 24$84 11 1#.

L @$.  2$ " ))$: .+1+ ,$,.$/'  #& 

0+.*4+9 B. 2$%. J+4%*: B. 2 @*' 2$,%/-

=+) $@,!7"+)#< 4$'# 4+-' 1* % ) -

5+: 7#&)#, 1 )#2!'/.#%)*1 24#+1 1, 

#,2$'(&!+1*1 % 4+-' 1+, # ,4+",.% 1 

(%+4@ '()*1 # )+%+4@ '()*1), 24# 

2$1$=# -$.$4*9 $)# ,$&" <.,/. G )-

)*: B. 2 )+ 24+"2$' 8 +. .%$40+,.%  

!0 =#9,/,   ) ,.4 #% +. #9 )  2$,'+-

"!<=#+ B. 2*, 2$84!7 +. % 24$@'+1!. 

E )+1 ) @'<" <.,/ B'+1+).*  ) '#.#-

-#. M.$ - , +.,/ /&*-$%$8$ 1 .+4# ' , 

.$ )  2+4%$1 B. 2+ 24$#,9$"#. .4+)#-

4$%-  !2$.4+@'+)#/ % 4+0# %%$")*9 

-$),.4!-3#:, )+$@9$"#1*9 "'/ %*4 -

7+)#/ ,%$+8$ 1)+)#/, %+"+)#/ "#,-!,-

,## - - )  B.$1 B. 2+, . - # )  2$,'+-

"!<=#9. K -7+ ;$41#4!<.,/ ) %*-# # 

!1+)#/ )+2$"8$.$%'+))$: 1$)$'$8#0+-

,-$: # "# '$8#0+,-$: 4+0#.

>  2+4%$1 B. 2+ #,2$'(&$% '#,( 

,'+"!<=#+ %%$")*+ -$),.4!-3## "'/ 

 48!1+). 3## ,%$+: .$0-# &4+)#/, 

%*4 7+)#/ $.)$5+)#/ - .$1! #'# 

#)$1! /%'+)#<: A further (negative/

positive) aspect of this is…, I believe…, 

On the one hand… on the other hand, 

For one thing…, In contrast…, However…, 

in fact…, Actually…, In addition to this…, 

Furthermore…, such as…, for instance…, 

As far as I’m concerned…, In my opi-

nion…, My opinion is that…, In conclu-

sion…, That is not the way I see…, No 

doubt…, As is known…, That is why…, In 

spite of…, Absolutely.

K -7+ )  " ))$1 B. 2+ $@,!7" '#,( 

4 &'#0)*+ 1 )#2!'/.#%)*+ 24#+1* 

%$&"+:,.%#/ (repetitions – 2$%.$4*, 

personification – $'#3+.%$4+)#+, over-

statement – 24+!%+'#0+)#+, imperative 

mood – 2$%+'#.+'()$+ ) -'$)+)#+, 

the superlative degree – 24+%$,9$") / 

,.+2+)(, sound effects – &%!-$%*+ B;-

;+-.*).

>  %.$4$1 B. 2+ 1* $@4 = '#,( - 

$@4 &3 1 4+-' 1* (-$11+40+,-$: # 

)+-$11+40+,-$:) )   )8'#:,-$1 /&*-

-+,  ) '#&#4$% '# 4+-' 1)*+ %#"+$-

4$'#-#. >  B.$1 B. 2+ 24#1+)/'#,( 

& " )#/, ,$$.%+.,.%!<=#+ !4$%)< 

4 &%#.#/ '$8#0+,-$8$ 1*5'+)#/ ,. 4-

5+-' ,,)#-$%. G ))*: B. 2 24+"2$-

' 8 +. @$'++ #).+),#%)$+ 4 &%#.#+ 

-4#.#0+,-$8$ 1*5'+)#/ # & -4+2'+-

)#+ !2$.4+@'+)#/ % 4+0# %%$")*9 -$)-

,.4!-3#: 2+4%$8$ B. 2 . G'/  ) '#&  

2$"@$4-#  !.+).#0)*9  )8'$/&*0)*9 

4+-' 1)*9 %#"+$4$'#-$% #,2$'(&$% -

'#,( ,'+"!<=#+ %$24$,* # & " )#/:

1. What are the functions of adver-

tisement? (N -$%* ;!)-3## 4+-' 1*?)

2. Watch an advertisement. What 

goods are advertised? Translate from 

English into Russian. (J4$,1$.4#.+ 4+-

-' 1!. N -#+ .$% 4* 4+-' 1#4!<.,/? 

J+4+%+"#.+ ,  )8'#:,-$8$ )  4!,,-#:.)

3. What is the target audience? (G'/ 

- -$: - .+8$4## &4#.+'+: 24+") &) -

0+)  4+-' 1 ?)

4. Do real and ideal addresses coin-

cide? (C$%2 " <. '# 4+ '()*: # 24+"-

2$' 8 +1*:  "4+, .*?)

5. What type of advertisement is it, 

commercial or noncommercial? (N -$% 

.#2 4+-' 1*, /%'/+.,/ '# $)  -$11+4-

0+,-$: #'# ,$3# '()$:/)+-$11+40+-

,-$:?)
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6. What is the aim of this advertise-

ment (explicit and implicit)? (N -$%  

3+'( " ))$: 4+-' 1* (/%) / # ,-4*-

. /)?)

7. Do you trust the advertisement you 

have seen, why? What is your attitude to 

the information contained in the adver-

tisement? (E* "$%+4/+.+ 24$,1$.4+)-

)$1! 4+-' 1)$1! 4$'#-!, 2$0+1!? N -

-$%$ % 5+ $.)$5+)#+ - #);$41 3##, 

,$"+47 =+:,/ % 4+-' 1+?)

8. Render the sense of advertisement 

in one sentence. (E*4 &#.+ ,1*,' 4+-

-' 1* % $")$1 24+"'$7+)##.)

9. What is the image of the company 

created in our minds by the advertise-

ment? (N -$: % 1 24+",. %'/+.,/ -$1-

2 )#/, ,!"/ 2$ 4+-' 1+?)

10. Describe images, sound effects, 

montage, characters, colours used in the 

advertisement. (62#5#.+ %#&! '()*+ 

$@4 &*, &%!-$%*+ B;;+-.*, 1$). 7, 8+-

4$+%, 3%+. , #,2$'(&!+1*+ % 4+-' 1+.)

11. What makes advertisement so 

expressive and persuading (irony, humor, 

sound effects, imperative…)? (M.$ "+' +. 

4+-' 1! . -$: %*4 &#.+'()$: # !@+-

"#.+'()$: (#4$)#/, <1$4, &%!-$%*+ 

B;;+-.*, 2$%+'#.+'()*+ -$),.4!--

3##…)?)

12. What do you think about the 

effectiveness of all these techniques? 

What effect do they produce on our 

imagination? (M.$ %* "!1 +.+ $@ B;-

;+-.#%)$,.# %,+9 B.#9 24#+1$%? N -$: 

B;;+-. $)# $- &*% <. )  ) 5+ %$$@-

4 7+)#+?)

13. Where is explicit and implicit 

influence of the advertisement? (E 0+1 

& -'<0 +.,/ /%)$+ # ,-4*.$+ %'#/)#+ 

4+-' 1*?)

14. What would you change in this 

advertisement? (M.$ @* %* #&1+)#'# % 

" ))$: 4+-' 1+?)

15. What way of life does this adver-

tisement show? Does it coincide with our 

real life? (N -$: $@4 & 7#&)# $.4 7 +. 

" )) / 4+-' 1 ? C$%2 " +. '# $) , ) -

5#1 $@4 &$1 7#&)#?)

16. What is in your opinion the best 

way to advertise the goods? (N -$:, 2$ 

% 5+1! 1)+)#<, , 1*: '!05#: ,2$-

,$@ 24$4+-' 1#4$% .( .$% 4?)

17. What does it mean for you to be 

a critical consumer? (M.$ "'/ % , &) 0#. 

@*.( 4 &@$40#%*1 2$.4+@#.+'+1?)

E.$4$: B. 2 2$&%$'#' &) 0#.+'()$ 

4 ,5#4#.( &) )#/ !0 =#9,/ $ 4$'#, 

;!)-3#/9, $,$@+))$,./9 ,$&" )#/ # 

%$,24#/.#/ 4+-' 1*, 0.$, % ,%$< $0+-

4+"(, ,2$,$@,.%$% '$ ;$41#4$% )#< 

)+& %#,#1$:, , 1$,.$/.+'()$:, -4#-

.#0+,-# 1*,'/=+: '#0)$,.#. L @$.  

,  !"#$%#&! '()*1#  !.+).#0)*1# 

4+-' 1)*1# 1+"# .+-,. 1# %*&% '  

#).+4+, ! !0 =#9,/, 2$%*,#'  1$.#-

% 3#<, 0.$ ,)#&#'$ % - -$:-.$ 1+4+ 

«,.4 9» 2+4+" ,$%+45+)#+1 4+0+%*9 

$5#@$-. J$"@$4-  4+-' 1)*9 4$'#-$% 

#1+'  '#0)$,.)$ ) 24 %'+))*: 9 4 --

.+4, @*'  ) ,*=+)  & )#1 .+'()*1, 

 -.! '()*1 "'/ !0 =#9,/ 1 .+4# '$1 

"'/ $@,!7"+)#/, 4 &%#.#/ 1*,'+:. 

> #@$'(5#: #).+4+, %*&% '# )+-$1-

1+40+,-#+ 4+-' 1)*+ 1+"# .+-,.*, 

2$,%/=+))*+ 24$@'+1 1 -!4+)#/ 

(To quit smoking is hard, no quitting is 

harder – «O4$,#.( -!4#.( ./7+'$, )+ 

@4$, .( -!4#.( +=+ ./7+'++» – B.  

;4 & , 24$#&)+,+)) / @$'()*1 4 -$1 

4. , )#-$8$ )+ $,. %#'  4 %)$"!5)*1 

# & ,. %#'  %,+4(+& & "!1 .(,/ $ 

,%$+1 &"$4$%(+ # &"$4$%(+ $-4!7 <-

=#9), @+&$2 ,)$,.#, «fast food» – 2#=+ 

@*,.4$8$ 24#8$.$%'+)#/. M.$ - , +.,/ 

-$11+40+,-$: 4+-' 1*, .$ &"+,( !0 -

=#1,/ 2$ %-!,! 24#5' ,( 4+-' 1  

 %.$1$@#'+: # ,$.$%*9 .+'+;$)$%. 

J4#1+)+)#+  !.+).#0)*9  !"#$%#&!-

 '()*9 4+-' 1)*9 1+"# .+-,.$% )  

!4$-+ 2$&%$'#'$ )+:.4 '#&$% .( . -#+ 

)+"$,. .-#, - - $84 )#0+))*+ %4+1+)-

)*+ %$&1$7)$,.# $@!0+)#/, )+"$,. -

.$0) / ,;$41#4$% ))$,.( ! !0 =#9,/ 
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,2$,$@)$,.# $,!=+,.%'/.( 4+0+%!< 

"+/.+'()$,.(, ,' @ / 1$.#% 3#/. 

>  .4+.(+1 B. 2+ – 4+24$"!-.#%)$-

24$"!-.#%)$1 – !0 =#1,/ 24+"' 8 -

'$,( 24$4+-' 1#4$% .( , 1#9 ,+@/; 

)!7)$ @*'$ 24+",. %#.(, 0.$ 24$-

5'$ 10 '+., &  -$.$4*+ $)# 2$'!0#'# 

$@4 &$% )#+, $  -$.$4$1  1+0. '#, 

- -$:-.$ $2*. 4 @$.*, # .+2+4( #9 

3+'( – 2$'!0#.( '!05!<, 2$ #9 1)+-

)#<, 4 @$.!. G'/ B.$8$ )+$@9$"#1$ 

) 2#, .( 4+&<1+, 24$0#. % -$.$4$+ 

4 @$.$" .+'( )+ ,1$7+. #1 $.- & .(. 

P " )#+ )$,#. .%$40+,-#: 9 4 -.+4, 

4 &%#% +. %$$@4 7+)#+, 2$%*5 +. 

, 1$$3+)-!, 2$&%$'/+. %*/%#.( #)"#-

%#"! '()*+ $,$@+))$,.# !0 =#9,/, 

#9 24+"2$0.+)#/, #).+4+,*,  1@#3##. 

M.$ - , +.,/ /&*-$%$8$ 1 .+4# ' , .$ 

&"+,( !,% #% ',/ '+-,#0+,-#: 1 .+-

4# ' 2$ .+1 1 «Features of character» 

(«M+4.* 9 4 -.+4 ») # «Professions» 

(«J4$;+,,##»), $24+"+'+))*: ) @$4 

'+-,#0+,-#9 +"#)#3, ) #@$'++ 0 ,.$ 

%,.4+0 <=#9,/ % 4+&<1+, 4 &%#% -

'#,( ) %*-# ) 2#, )#/ 4+&<1+, #'#, 

"4!8#1# ,'$% 1#, 2#,(1 -& /%-# )  

% - ).)$+ 1+,.$. E ) ,.$/=++ %4+1/ 

$@!0+)#< 2#,(1! 24#" +.,/ @$'(5$+ 

&) 0+)#+ - - % 5-$' 9 , !8'!@'+))*1 
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